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Corporate Social Responsibility Policy 
 

At Mytrah, Corporate Social Responsibility begins with the conviction that the business we do is 

pertinent and important to the society. Social Responsibility is a proposition that is aligned with 

our core values and commitment to contribute to the creation of infrastructure and energy 

security.  

Vision 

“To be the catalysts of positive change in the society” 

Mission 

“To contribute towards improving the quality of life of our neighbourhood communities and 

society at large following a participatory development-oriented approach” 

 

Our Corporate Social Responsibility encompasses the social, economic and environmental 

facets that are interlaced with our stakeholders’ engagement. To achieve sustainable 

development, we focus on meeting the needs of the present without compromising the ability 

of future generations to meet their own needs. 

 

As change catalyst, our key focus areas in CSR intend to empower entrepreneurship to 

contribute to the economic growth of the country, foster higher education to nurture the pool 

of young talent in India and help develop and promote divergent sports and sports persons in 

India. 

 

We deliver CSR Projects and Programmes in adherence with the laws of the land and with 

passion and professionalism. 

 

Date: 20.6.2016                                                                   (Vikram Kailas) 

        Vice Chairman & 

Managing Director 



 

 

 

 

 

 

 

Acronyms & Abbreviations 

 

 

AIM    Alternative Investment Market 

CSR    Corporate Social Responsibility 

KPIs    Key Performance Indicators 

MW    Megawatt 

NGO    Non-governmental Organisation 

SDGs    Sustainable Development Goals 

SPVs    Special Purpose Vehicles 

 

 

 

 

 

 

 

 

 



Definitions 

 

i. "Act" means the Companies Act, 2013 and the rules made thereunder, including 
any modifications, amendments or re-enactment thereof. 

ii. "Agency" (or Agencies) means any Section 8 Company or a registered trust/ 
society/NGO/ institution, performing social services for the benefit of the society 
and excluding a registered trust/society/ NGO/institution/ Section 8 Company 
which is formed by the Company or its holding or subsidiary 
company/companies. 

iii.  “Board” shall mean the Board of Directors of the Company. 

iv. “Company” shall mean Mytrah and wherever the context requires shall signify the 
Company acting through its Board. 

v. “CSR” means Corporate Social Responsibility. 

vi. "CSR Annual Plan" shall mean the annual plan detailing the CSR expenditure for 
the year 

vii. "CSR Committee" means the Corporate Social Responsibility Committee 
constituted by the Board of the Company in accordance with the Act, consisting 
of three or more directors, out of which at least one Director shall be independent 
director. 

viii. “CSR Expenditure” means all CSR Expenditure of the Company as approved by 
the Board upon recommendation of the CSR Committee, including the following:- 

a) contribution to CSR Projects which shall be implemented and/or executed by 

the Company; 

b) Contribution to CSR Projects (including for corpus as required) which shall be 

implemented and/or executed by any Agency. 

c) Any other contributions covered under Schedule VII to the Act. 

 

ix. "CSR Policy" relates to the CSR outlook of the Company and the activities to be 
undertaken by the company as specified in Schedule VII to the Act and the 
expenditure thereon, excluding activities undertaken in pursuance of normal 
course of business of a company.  

 

 

 

 

 

 

 



 

 

1. INTRODUCTION 
 

1.1 Preamble 

Corporate Social Responsibility in its current and evolving form might be 
incompatible with the historical perspective of serving the needs and interests of the 
society in India, but the concept of business houses contributing to the development 
of society and addressing the issues relating to the growth of the country at large 
has been in existence for over a century. The early leading business houses in 
India, though started their ventures with business focus, but soon comprehended 
their responsibility towards the communities and society at large.  The words of JRD 
Tata, “That no success or achievement in material terms is worthwhile, unless 
it serves the needs or interests of the country and its people” amply reflects 
this reality. The fact that the business houses and corporate entities derive certain 
benefits from the society for their success, concepts like “giving back to the society” 
or “work for the welfare of the society” have emerged. 
 
Mytrah Energy (India) Limited, along with its subsidiaries, which have been set-up 
as Special Purpose Vehicles (SPVs), hereinafter collectively referred to as “Mytrah” 
is in the business of setting up of Wind Power Projects across India. 
 
Social  Responsibility  is  a  proposition  that  is  aligned  with  our  values  and  

with  the Commitment to contribute to energy security of India. We believe that 

CSR is an essential element of ou r  core business. Mytrah derives its inspiration 

for continued commitment  to  CSR  from  the   Indian  tradition  of  giving  back  

to  society  and Gandhiji’s “Trusteeship” concept. 

 
Towards achieving harmony between business interests and our socio-economic 

and environmental responsibility, a conscious effort is being made to align 

ourselves with the charitable activities defined under section 2 (15) of Income Tax 

Act 1961,  activities specified in Schedule VII of the Companies Act 2013 and the 

upcoming Sustainable Development Goals (SDGs).  

 

1.2 The Mytrah Group 

 

Mytrah is India’s Smart Utility. A pioneer in the renewable energy sector, its 

innovative approach has created a dynamic, cost-efficient power company poised for 

accelerating growth. Mytrah’s end-to-end model enables it to identify, plan and 

execute projects rapidly and cost effectively, ensuring a sustainable competitive 

advantage.  



Mytrah’s fully-integrated project team has delivered 10 sites with a generating 

capacity of 543 MW across six states in India in only four years. With the largest 

proprietary wind data bank among its peers, Mytrah has also created a highly visible 

pipeline of 3,500 MW. This will enable continued rapid growth as the Company looks 

to be generating 5,000 MW of renewable energy in India. Listed on the Alternate 

Investment Market (AIM) of the London Stock Exchange, Mytrah has access to 

international capital, expertise and industry partners; it’s smart approach positions 

Mytrah as a progressive force in the global renewable energy sector, delivering 

sustainable energy without subsidies. 

 

2. PURPOSE 

2.1 A clear and approved CSR Policy is desirable for any company for more than 

one reason – good corporate governance; placing it in public domain for increased 

visibility and transparency; providing clear guidance and approach to the CSR teams 

implementing and monitoring the CSR activities and building employee awareness 

on management commitment on CSR.  

2.2 Further, the section 135 of the Companies Act 2013 made it mandatory to 

constitute a Corporate Social Responsibility Committee of the Board, which 

formulates and recommends to the Board a Corporate Social Responsibility Policy, 

which shall indicate the activities to be undertaken by the Company as specified in 

Schedule VII.  The Committee shall also monitor the Corporate Social Responsibility 

Policy of the Company from time to time, thus making the CSR Policy a statutory 

requirement as well. 

3. SCOPE 

3.1 The CSR Policy will meet the statutory requirements as per section 135 of the 

Companies Act 2013 and the Rules framed to implement various social and 

economic development activities.  Besides doing so, the policy will also cover 

various broad activities, approaches, methods to be considered in taking up CSR 

activities of the Mytrah Group in the four widely recognized CSR domains affecting 

and impacting – Workplace (employees and their families), Market place (clients, 

customers, contractors and shareholders and secondary stakeholders), Community 

(neighbourhood communities and society at large) and Environment (Sustainable 

climate change adaptation measures).  While the Section 135 (5) of the Companies 

Act 2013 lays emphasis on giving preference to the local area and areas around the 

company where it operates, it disallow spending the amount earmarked for CSR on 

business related expenditure on employees. Further, as directed by section 135 of 

the Companies Act 2013, the activities will be implemented in a project and 

programme mode and therefore, avoid spending money on one time-events. 



3.2 MYTRAH CSR Policy is applicable to all its subsidiaries, which have been set-up 

as Special Purpose Vehicles (SPVs) implementing CSR activities and also to all 

locations where MYTRAH operates. 

3.3 MYTRAH CSR Policy will be placed in the public domain and can be accessed 

by general public and also employees of the Group.  This policy provides the 

employees  

Diagram 1: CSR DOMAINS 

 

 

  

 

Standards required to uphold the CSR Policy.  This policy also makes clear to all 

stakeholders – our customers, employees, shareholders, investors, supplier and 

business partners, non-government organization and pressure groups and the 

community in which it operates – what our Vision for CSR and how we propose to 

work towards achieving it. 

 

4. OBJECTIVES 

 

4.1 To share MYTRAH’s commitment to Corporate Social Responsibility across all 

stakeholders. 

CSR 

Workplace 

Community 

Environment 

Marketplace 



4.2 to provide guidance on strategy, programme and geographical approaches, 

methods of planning and implementation of projects and all types of activities to be 

taken up on the ground among all stakeholders. 

4.3 To bring about standardization and uniformity across approaches and projects, 

duly recognizing the location-specific issues and aspects. 

4.4 To periodically measure outputs, outcomes and impacts of the project 

implemented through review mechanism and mid-term and ex-post evaluations. 

4.5 To comply with statutory requirements under the Companies Act 2013 and the IT 

Act 1961. 

 

5. CSR POLICY 
 

5.1 CSR Policy Framework 

 

MYTRAH endeavors to bring in synergy to create value across all our 

stakeholders and implement focused and sustainable CSR projects and 

programmes across the Group.  To implement effective CSR policy, it is 

important to align all relevant elements of CSR.  These include clear Policy 

Statement, Strategic CSR domain based interventions, CSR governance 

structure, CSR implementation approaches and CSR Communication strategies 

for both internal and external communication. 

 

The overall synergy is achieved through understanding of the stakeholder needs 

at locations, organizational mandate in vogue, interaction with key stakeholders 

across the Group and participation at all levels of the Group in taking forward the 

CSR mandate. 

 

Mytrah is committed to ensuring social wellbeing of the society and communities 

through its Corporate Social Responsibility (CSR) initiatives. While we will 

endeavor to achieve our larger objective of community empowerment, our focus 

will be on  

 

a) Projects or programmes relating to activities specified in Schedule VII to 
the Act, Charitable activities defined in Section 2 (15) of the IT Act and 
Sustainable Development Goals or  

b) Projects or programmes relating to activities undertaken by the board of 
directors of a Company in pursuance of recommendations of the CSR 
committee of the Board as per declared CSR policy of the company 



subject to the condition that such policy will cover subjects enumerated in 
Schedule VII of the Act and Section 2 (15) of the IT Act. 

c) In addition, Mytrah is committed to build a sustainable society and 
preserving environment through core business and community based 
initiatives. We endeavor to significantly improve our performance in the 
areas of energy, fuel and water conservation, green plantation and waste 
management & recycling. We are committed to promotion of bio-diversity 
and environment protection in our neighborhood and beyond.  

 

 

 

5.2 CSR Policy Statement 

 

Mytrah considers Community as priority area of intervention and is committed to 

take up result oriented projects/programmes essentially guided by Needs 

analysis and Consultations.  

Mytrah may also consider undertaking or supporting CSR initiatives beyond its 
geography and Affirmative Action on matters of national importance based on 
community need and exigencies including natural disasters etc. involving 
stakeholders opinion and evaluative process.  

 

   Vision   

 

To be the catalysts of positive change in the society  

 

Mission: 

 

To contribute towards improving the quality of life of our neighborhood 

communities and society at large following a participatory development-oriented 

approach 

 

Based on this thought process, the Mytrah CSR policy has been framed to drive 
planning, implementation and evaluation of initiatives and resources.  

 
 

 

 

 

 



 

5.3    CSR Governance Structure 

 

 

 

Diagram 2: CSR GOVERNANCE STRUCTURE 
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i. Composition, Roles & Responsibilities of the CSR Committee  
 

a. Keeping in line with section 135 of the Companies Act, 2013 and the 

rules thereunder (hereinafter referred to as 'the Act'), the Board of 

Directors of the Company shall form a Corporate Social Responsibility 

Committee (hereinafter referred to as the 'CSR Committee') headed by 

an independent director, to inter alia, carry out the following functions:- 

 

b. To formulate and recommend to the Board, a Corporate Social 

Responsibility Policy which shall indicate the activities to be 

undertaken by the Company as specified in Schedule VII of the 

Companies Act, 2013 and rules made thereunder; 

 

c. To recommend the amount of expenditure to be incurred on the CSR 



activities. 

d. To monitor the implementation of framework of CSR Policy. 

 

e. To carry out any other function as mandated by the Board from time to 

time and / or enforced by any statutory notification, amendment or 

modification as may be applicable or as may be necessary or 

appropriate for performance of its duties. 

 

ii. Duties of the Board and CSR Committee 
  
 
   Board of Directors 

 
The Board shall include in its Report the annual report on CSR Projects as 
per the format provided in the Annexure to the Rules prescribed under the 
Companies Act, 2013. 

 
  CSR Committee 
 

a. The CSR Committee shall monitor the implementation of the CSR 
Policy and CSR Plan. For this purpose, the CSR Committee shall meet 
at least twice a year. 

b. In discharge of CSR functions of the Company, the CSR Committee 
shall be directly responsible to the Board for any act that may be 
required to be done by the CSR Committee in furtherance of its 
statutory obligations, or as required by the Board. 

c. The CSR Committee shall place before the Board in May/July every 
year a responsibility statement of the CSR Committee that the 
implementation and monitoring of CSR Policy, is in compliance with 
CSR objectives and Policy of the company for inclusion in the Board's 
Report. 

d. The CSR Committee shall ensure that the CSR Policy and finalized 

Annual Plan is displayed on the Company's webs 

e. Review Periodicity and Amendment: CSR Annual Plan may be 

revised/modified/amended by the CSR Committee at such intervals as 

it may deem fit. 
 

 

iii. Fund allocation 

 

a) The Company, in every Financial Year, shall endeavor to spend such 

feasible amount as CSR Expenditure, which shall not be restricted by the 

statutory limit of a specified percentage of its average net profits of the 



immediately preceding three Financial Years. However, the aforementioned CSR 

Expenditure in any Financial Year shall be 2% of Company's average Net profits 

for the three immediately preceding Financial Years. 

 

b) The CSR Committee shall prepare a CSR Annual Plan for the above which 

shall include: 

 

 Identified CSR Projects 

 Planned outlay (Budget)  

 Implementation Schedules 

 

c) Total outlay in the CSR Annual Plan shall be approved by the Board upon 

recommendation by the CSR Committee 

 

d) In case the Company fails to spend the statutory minimum limit of 2% of 

Company's average net profits of the immediately preceding three years, in 

any given financial year, the Board shall specify the reasons for the same in 

its report in terms of clause (o) of sub-section (3) of section 134 of the Act. 
 

5.4     CSR Policy Owner 

 

The Group Policy owner for this CSR Policy is the Managing Director.  He is 

responsible for: 

a. Maintaining the veracity of the policy in spirit and providing support and 

guidance, advice and direction, including application of waivers and 

notification of breaches. 

b. He will also control CSR applications in a way that risks are identified 

and managed. 

c. He will also act as a policy champion to spearhead the entire gambit of 

CSR at the apex level of the Group. 

 

 

6. CSR STRATEGY 

 

6.1. CSR Portfolio Framework 
 

The Group will endeavour to bring in synergy between the Projects and Programmes 
under the 4 major domains-Workplace, Marketplace, Society and Environment-, 
Triple Bottom Line Approach –Social, Environment and Ethical- and the activities 
listed in Schedule VII of the Companies Act 2013. The most accepted and widely 
used triple bottom line approach – focusing on Society at large, Environment and 
Responsible Business Practices will underline the CSR canvas of the Group.  

 



 

Diagram-3: TRIPLE BOTTOM LINE/3 P APPROACH 

 

 

 

   

 

 

The CSR Committee shall ensure that major portion of the CSR expenditure in the 
Annual Plan shall be for the Projects as per CSR objectives. However, there shall 
not be any preference given to any particular projects for budgetary allocation and it 
shall be made purely as per the identified CSR Projects on need basis. 

Any surplus arising out of the CSR Projects shall not form a part of the business 
profit of the Company. 

 
6.2 Area of Operation 

 

The Projects, Programmes and activities referred to in Schedule VII of Companies 

Act 2013 and charitable activities defined under the Income Tax Act 1961 will be 

implemented in local areas where Mytrah Group operates.  

 

Mytrah Group will also serve the communities and the Society at large, where 

required or desirable, in any part of the Country. 

 

6.3 Stakeholders and beneficiaries 

 

All the benefits of the Projects, Programmes and activities shall reach the end 

beneficiaries, who are the primary stakeholders. The primary stakeholders are the 

general public and all the benefits of all the projects, Programmes and activities shall 

be targeted towards them without any bias towards Religion, Caste, Region, Sex, 

Language and disability. 
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6.4  Sectoral Interventions 

 

Mytrah Group do not lay any particular emphasis on any particular sectoral projects 

and programmes.  All the projects, programmes and activities shall be taken up 

based on: 

 

 The need 

 Technical feasibility 

 Economic viability 

 Social acceptability 

 Partner credibility 

  

 

7. CSR IMPLEMENTATION 
 

7.1 CSR Delivery Structure 

 

Mytrah Group will set up a Trust or Section 8 Company or Society or Foundation or 

any other form of entity operating in India to facilitate implementation of its CSR 

activities in accordance with its stated CSR Policy. 

 

Mytrah Group will: 

 

a) Specify the projects/programmes to be undertaken by such an organization, for 

utilizing funds provided by it; 

b) Shall establish a monitoring mechanism to ensure that the allocation is spent for 

the intended purpose only. 

 

Mytrah Group will also implement CSR projects and programmes: 

 

a) Through Trusts, Societies, or section 8 companies operating in India, which are 

not set-up by the company itself.  Following First Provisio to Rule 4 (2) of the 

Company (Corporate Social Responsibility) Rules, 2014 Mytrah shall ensure that 

such organisations have an established track record of at least three years in 

carrying out activities in related areas. 

b) Also following Rule 4 (6), Mytrah shall ensure that the expenditure on capacity 

building of personnel shall not exceed 5% of total CSR spend. 

 

Mytrah Group shall also implement CSR Projects and Programmes by pooling 

resources or collaborations with other companies, but report separately on such 

projects in accordance with Rules 4 (3) of the Corporate Social Responsibility Rules 

2014. 



 

7.2 CSR Key Performance Indicators (KPIs) 

 

Setting C-SMART Objectives and measuring results through agreed Key 

Performance Indicators (KPIs) in terms of output, outcome and impact are the 

pre-requisite to any successful project/programme. 

 

 Challenging 

 Specific 

 Measurable 

 Attainable 

 Replicable and Reliable 

 Time-bound 

 

Social Cost Benefit Analysis, Social Return on Investment (SROI) and other 

measurement methods may also be used where applicable or feasible to 

measure the success of the projects/programmes. 

 

Mytrah Group will also partner, collaborate or pool resources with state and 

central governments to achieve the CSR objectives laid down in its policy. 

 

7.3 CSR Implementation Framework 

 

All the Projects and Programmes recommended by the CSR Committee and 

approved by the Board of Directors through Annual Plans or otherwise, shall be 

implemented across all its operating entities. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Diagram 4: CSR IMPLEMENTATION FRAMEWORK 
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Management Information Systems (MIS) and Processes 

 
 

Community Participation and Stakeholder engagement 

 

 

Handholding, Monitoring, Periodical Review 

 

 

Reporting and Communication 

 

 

Mid-term and Ex-post Impact Evaluation 

  

 

7.4 Project Review, Monitoring & Evaluation 

 

Project Reviews, periodical monitoring and evaluations will be part of the project 

cycle management.  Besides this, Records and Registers will be maintained at all 

relevant levels to capture data and for the purposes of increased accountability. 

 

The following parameters will be followed in monitoring the project and 

programmes: 

 

 Utilization of grants against approved budgets 



 Achievement of KPIs and targets 

 No. beneficiaries and unit cost 

 Timeframe for each project 

 Quality parameters set. 

 

Ex-post impact evaluation will be conducted by a third party comparing the 

controlled area vs. project area. 

 

 

7.5 Audit and Control 

 

Internal checks and controls will be built in appropriately for day-to-day 

accountability, besides conducting the Annual Statutory Audits. 

 

 

8. CSR COMMUNICATION FRAMEWORK 

 
8.1 Context 

 

In recent years, CSR has become a buzz word all over the world and it has gained 

momentum in India, particularly after it is made mandatory through the Companies 

Act 2013. 

 

In the context of government regulations and reporting mechanisms, investor 

concerns, civil society demands, media focus, community apprehensions, 

shareholders and other secondary stakeholders sentiments and employee 

awareness, both internal and external communication gains significance. 

 

Therefore, Mytrah Group endeavours to put in place a sound CSR Communication 

Strategy that communicates both internally and externally to share it sincere efforts, 

success and failures and lessons learned from time to time in the process of 

implementation of CSR activities. 

 

8.2  CSR and Corporate Communications 

 

There are a number of ways and means through which CSR communication can be 

strengthened; example sharing the CSR with the employees right from the induction 

to the Reporting CSR through publishing Annual Reports. 

 

The Corporate Communication Department shall play a vital role in not only 

developing the CSR Communication Strategy, but also delivering the same to 

various stakeholders. 


